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'_Almost all forms'of media are
| inherently biasléd, and'you'r‘-fav-or"ite'

' _news sources are no exception!
Whether you watch the news, or follow
.'cur'r'_'en,t events on social med»ia; th.é ~

team that puts together the
information you digest is almost
~ certainly biased.
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e e o o & ead®e 0. e o e ; ® ., .' © .. .sources are skewed to the political

e o s e eme ene e e e a0 o right or left, though they will not flat
A A o | © out say that the information they are

R N T R . . . .- presenting has gone through the filter
. o 8 8 @ o o o o o * " . .ot .. 7 . of their biases, it most certainly has.
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e e 2 0 o ¢ T . . e et e . - - . When we engage with news that is
° ° Y [ J . . N . . . ) . . . . . . . ' . . . . o
R , ‘biased, especially when we are engaing
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e o0 0t . . e S - .events and situations to become our
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R S A . e : : . - . - - “realities.
o = ¢ ¢ : [ ® ¢ : [ ¢ ’ ° ¢ ’ ° ’ ’ ’ ° . 5 . : 5 ;
Kat% Janges E® ant’Katg K. M.ags (eds‘ Jou.nalis.m an:j TrL.Jth ° ° ° ‘ .
PR iy et LIS
b .httDs: /doi.or‘g 104093%oso 3780190190025’0.002.000.1 ° y ¢ °
® ¢ ¢ o 1 ¢ ‘ ) ¢ : ¢ ’ ° ’ °



II](IIIEIITII[IIESS IMEANS WE OFTEN C(OME
ACROSS NEWS WHILE DOING OTHER
THINGS. WHEN YOU GET ONLINE WITH
THE INTENTION OF PASSING A FEW
MINUTES WITH FUNNY VIDEOS OR
SEEING WHAT VYOUR FRIENDS HAUE
BEEN UP 1O, YOU ARE CONFRONTED
WITH CURRENT EVENTS AND POLITICS.

ANNA SOPHIE KUMPEL, SOCIAL MEDIA INFORMATION ENVIRONMENTS
AND THEIR IMPLICATIONS FOR THE USES AND EFFECTS OF NEWS: THE PINGS
FRAMEWORK, (OMMUNICATION THEORY, UOLUME 32, ISSUE 2, MAV
2022, PRGES 223-242, HTTPS://D01.0RG/10.1093/(T/QTABO12
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GHIIIIII[IIHIW MEANS THAT WIE
TVPICALLY SEE NEWS IN SMALL
BITS, OR GRANULES, OF
INFORMATION RATHER THAN
WHOLE ARTICLES OR BROADCASTS.
YOU HARDLY EVER GET THE WHOLE
STORY ONLINE.
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OCIALITY IS THE LAST FACTOR
AND IT FOCUSES 0N HOW
NEWS CONNECLTS TO SOCIAL
INTERACTIONS. WE OFTEN SEE
NEWS THROUGH
RECOMMENDATIONS AND
INPUT FROM FRIENDS AND
ONLINE COMMUNITIES.
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ECHO CHAMBERS ARE A
SOCIAL PHENOMENON IN
WHICH A PERSON IS
SURROUNDED BY LIKE
MINDED PEOPLE AND
CONTENT. T HUS, THE
SAME OPINIONS ARE
“ECHOED™ OVER AND
OVER AGAIN, USUALLY
WITHOUT FAIL.

T HESE CIRCMSTANCES
CAN LEAD PEOPLE TO
HAVE NO CONCEPT OF
WHAT PEOPLE OUTSIDE
OF THEIR CIRCLE OF
INFORMATIONS THINK OR
BELIEVE. T HIS LACK OF
INFORMATION, OR
IGNORANCE LEADS T0 A
DIVIDE BETWEEN PEOPLE
BASED ON IDEALS.
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&'} ECHO CHAMBERS A

FAR MORE COMMON
THAT ONE MIGHT
THINK.
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e T HOUGH, IT IS EASY
e T0O CREATE AN ECHO
CHAMBER,
ESPECIALLY ONLINE.

EVERY TIME THAT

YOU CHOOSE NOT TO

0000

i INTERACT WITH
i CONTENT THAT
DIFFERS FROM YOUR
""" BELIEFS, YOU ARE
\ DISTANCING
,  YOURSELF FROM
\ DIVERSE CONTENT.
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A. GALEAZZI, W. QUATTROCIOCCHI, & M.
A STARNINI, THE ECHO CHAMBER EFFECT ON
SOCIAL MEDIA, PROC. NATL. ACAD. SCI.
U.S. A. 118 (D) E2023301118,
‘ HTTPS:/ /DO0I.ORG/1O. 1073 /PNAS. 202
3301118 (2021N.
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